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Client Spotlight

How global financial service franchise leverages
PromoRepublic to grow visibility and traffic from
search and social media
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DromoRepublic provided us with the all-in-one platform which
we were sedrching for that delivers the needed visibility into our
stores’ social media activity, while at the same time allowing us

to manage our brand’s reputation and online listings.

Director of Brand Marketing



Promo
Republic

Challenges

Grow online findability and replace the current listing
and review management solution

The franchise was looking for a tool to strengthen its digital
presence across multiple regions. The tool had to have the ability
to seamlessly manage the most important business directories
like 123local, Amazon Alexa, Apple Maps, Bing, Google Business
Profiles, MapQuest Superpages, Yahoo!, and Yelp, as well as major
soclal media platforms like Facebook and Instagram.

Consolidate all marketing tools in one platform

The Client's marketing team was looking for a vendor that would
porovide all local marketing tools within one platform with insights
and analytics across locations.

Solution

The Digital Hub provided by PromoRepublic became the single
digital marketing platform used to improve online visibility on a
corporate level and across brand’'s 1,100+ locations. The solution Is
woven INnto the company's organizational structure and
established business processes.
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Use Cases

PromoRepublic replaced Yext, previously used to manage location-related
Information across digital profiles. Our technology did the heavy lifting for
the whole digital
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Use Cases

e Social Media Marketing

Before publishing, content gets approval from a district manager. This way,
the Company ensures

that local content

DASHBOARD CALENDAR CONTENT ANALYTICS REPUTATION
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Trend: Conventional
financing methods will
take a back seat.

E-commerce will account
for 20.4% of global retail
sales by the end of 2022.

There are many ways to
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e Brand Management

Local managers create better content faster, having the latest corporate
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Use Cases

e Insights on Local Marketing Performance

The corporate office gets insights on local marketing performance — social,

lIstings, search, content, and online reputation — in one place. The digital
mMarketing team can now ensure that their stores will get discovered

and chosen by local customers.

DASHBOARD CALENDAR CONTENT ANALYTICS REPUTATION
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